


WHO ARE WE?

Days to Come is an online travel magazine powered by TourRadar,
the world’s largest and most trusted website to book multi-day tours.

Each year, our company makes it possible for millions of travellers to
discover life-enriching experiences all over the world. The compelling

stories we share on Days to Come are the beginnings of those new
journeys and adventures.
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* armchair travellers, inspire s us to publish
impactful stories and help tips worthy of
their daily consumption.
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Our content highlights epic destinations and
experiences, travel hacks and actionable
advice, all from a unique angle. We share
travel news, not trade news.

We explore the “why of travelling” and
transformational power of travel in a
that is relevant and resonates with a ¢
audience.

Days to Come readers are intelligent ye
endlessly curious. They define themselves
as globe-trotting enthusiasts.
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Who is reading Days to Come?

The maijority of our audience is comprised of North Americans, (United States and Canada), with an active and growing
following in Europe and Australia.

Our readers are an ethnically and culturally diverse group of casual and career travellers, always in search of the next
share-worthy travel insight.

Our readers are a mix of affluent and budget-minded travel buffs with interests that include the outdoors, sports & fithess
and food & dining. They are green living enthusiasts, in pursuit of a fulfilling lifestyle and meaningful hobbies. They are
also lovers of art, theatre, books, movies, and music.

Audience Facts
M: 36% F: 64% Average Age: 18-44



~ July 2019 August 201 9
An Indian Summer The Art of Travel
Content theme: Eess.., Content theme:

St‘ones about travellmg later in the year and
eak' the best destlnatlon for September

 Stories to round}.up the year and look to the
future as well as stories that tap into travel
trends for 2020 and the next hot thing.

ear, it's Wlnter dederta'nds; beaches, urban city
~ adventures, homestays in the Far East: there

tlme to pIan a unexpected adventure for the
: are hundreds of ways to explore the world.

mind, body and soul.



LET,S GO PLACES SAMPLE ARTICLE
TOGETHER

Everything You Need to
Know About Kenya (From

Why collaborate with Days to Come? a Kenyan)

Kenya'’s wildlife is famous, and for good reason! However,
there’s more to this incredible country than safari, and it's
there’s more to this incredible country than safari, and it's
about time you discovered it!

sava
@ e omness

« Our editorial team will create immersive content for
your brand. These artiCIes WiII tell a Story abOUt your Clued-in travellers have already experienced Kenya, but for the rest of
brand and are optimized for ranking, visibility and s i o couney s e st of e i O

only now making waves. The Kenyan wilderness has attracted safari

This story was created in partnership with: Kenya Tourism Board

enthusiasts for decades, after all, it’s home to the famous Masai Mara

organic traffic. ool R,

Yet, there’s so much more to this country than breathtaking savannah
and wildlife. The cities, traditions, and legacy of the peoples, culture and

+  Your story will be promoted and distributed across By el oKy sy o v s v ol
multiple platforms by an expert team of social media Ao o pin Ko S Sl e
and advertising professionals. Your brand will also
be exposed through an exclusive feature to our 1M+

newsletter subscribers.

for Instagram (like the flamingos at Nakuru Lake, for example.)

+ Additional opportunities to increase brand awareness
and engagement with a dedicated landing page, video
content and Facebook Canvas Ads. - -

Pink flamingos at Lake Nakuru, Kenya | © Kandukuru Nagariun/Flicks

‘What are some essential things I should know about
Kenya’s major cities and communities?

KULPREET: The major cities are Nairobi, Mombasa, Kisumu and

\\ Eldoret.

= . { \ Ilived in Nairobi during my college years and it’s a lovely city, even
| % | . —4 X, Bl though it's got a bit of a reputation for pickpocketing. If you wander the
= neighbourhoods you'll get a sense of how much the city changes from
= 3 . 3 ! = one district to the next. If you love wildlife, then a visit to the Giraffe
= Centre is a must — it was established to protect the endangered giraffe,
found only in the grasslands of East Africa.

Mombasa is my favourite place during a Kenyan winter (June to
August). It’s so relaxing and the perfect place to be when everywhere
else is brrr. As an adult I spent a couple of years in this city.
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Check out our ultimate travel guide to New
Zealand and discover all that this incredible
country has to offer! Tap below and be inspired
Discover Thailand off the beaten path with G-

Adventures. Tap below to learn more 3
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BRANDED _. G e Why Intrepid Travel?
CONTENT PAGE B S

Interested in saving:on
your next tour?

Sign up now!

Enjoy expertly crafted itineraries

Enjoy expertly crafted itineraries

Embark on unforgettable active
adventures.

FAQs about Intrepid Travel

Are there any age resirictions on tour Are solo ravellers: allowed on tour?
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